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Companies recognize that analytics can
add significant value to their businesses,
but simply have trouble finding people
who are skilled in both business and the
technologies and tools of analytics.

Our MSBA students master both d
and analysis toward effective deci
that creates value and
titive advantage.”

.. Don Kleinmuntz, Ph.D.
actice and Academic Director
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The sheer volume of today's data presents real challenges for businesses. How should all
of this data be produced, collected, cleaned and stored? These are important “Big Data”
guestions that need to be addressed, but analytics goes far beyond just these questions.

BUSINESS ANALYTICS IS THE INTERSECTION
OF DATA AND BUSINESS DECISIONS

With an MS in Business Analytics, you create impact. You understand the techniques

and challenges of data, while also telling the stories of data in a powerful way. You have
the unique skills and knowledge to access instant realities, build analysis models, create
simulation scenarios and communicate recommended next steps. Ultimately, you become
a fundamental conduit between the data teams and decision-makers in management.
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Everybody is chasing Big Data. But you
need to ask yourself, like the dog that is
chasing the car: What are they going to
do with it when they catch it? Do they
know how to take that data and turn it
into insight, and insight into impact?
Data that doesn't turn into impact is
really just trivia!

ack Levis
Senior Director of Process Management, UPS
Remarks from transcript of 2014 UPS Investo
Conference, November 13,2014
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Are youready to
harness the power
of data? Then the

Master of Science in
Business Analytics
is for you.

Years of work experience: 20
Employer: Tyco

Before MSBA: National Sales
Manager

After MSBA: Data Scientist/
Business Development Manager

Q How do you use analytics?

A. Within my organization, we recently
developed a data intelligence group.
Internally, | design algorithms to

create machine learning and predictive
analytics. | also help our customers to
better understand what analytics can
do for their business. | love being able to
leverage my business knowledge with
the data side to be more strategic.

Q Why are you passionate about
analytics?
A. I've always had a passion for
analytics, numbers and science. |
ended up going a different path in

my career, but | knew at some point

| would end up getting back to this.
Analytics helps me use data to answer
questions. It definitely takes a curious
mind to mine data—especially the
complex data available today.

Q Why the Notre Dame MSBA?

A. Analytics has really taken off,
especially over the past five years, so |
saw this as a way to change my career
path and be a part of the future.




Notre Dame's Master of Science in Business Analytics is a one-year program designed
to fit into your life as a working professional. Coursework takes place on alternating
weekends, so you keep your job while pursuing your advanced degree. Visit msba.nd.edu
for more program details.

Downtown Chicago

Michigan Ave
12-month, campus
30-credit-
3 immersions on hour program
Notre Dame's historic
South Bend campus
Beginin
January, finish.in
December
What is
the program
format?

Classes
alternating
(Fri & Sat;

3-credit-hour
practicum with a
prominent company




2+ years of work
experience Currently working

Curious
mind

Quant savvy

Aon Hewitt

Accenture

=\
“i White House
ﬂr Caterpillar Inc.

Deloitte
Consulting

Problem-solver

Average Years Percentage
of Professional of Female

Experience: 8 Students: 30%

Epic Health

Systems \ Average Age:
\ :
Blue Cross Industries
Sandia National Blue Shield Represented:
Laboratories Association

*A sampling of employers from our MSBA
Classes of 2016 and 2017
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As a top-ranked business school, we know how to frame business problems and decisions
in a manner that promotes high-quality results. Through immersive group work and the
case study approach, you will learn how data insights can be applied in real business
situations. Throughout the program, you will collaborate with people from different
industries and educational backgrounds. Your common purpose will be a shared passion
for discovery—and finding answers.

CURRICULUM OVERVIEW

Tools and techniques are essential to understand the data, but knowing how to interpret
and apply that data is what allows you to become a confident, curious and insightful
leader. The curriculum provides a set of courses around tools and technologies, and a set
of courses around business analytics applications and skills. Additional coursework and
immersions focus on the context of how analytics is used in business organizations.

Introduction
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(January)

O South Bend Immersions
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(&) Visualization Statistics for

|-||_J Data Management Management

fa) Tools & Techniques Decision Making 2

<z( Integrated

n Analytics
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Emerging Issues in
Analytics

Operations
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Improvement

Social Media
Analytics

BUSINESS ANALYTICS APPLICATIONS AND SKILLS
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Combine the power of analytics with the foresight of a top- ranked busmess schocrl K<y
Our integrated; rigorous and ethics-based curriculum will challenge you in ways ?‘ : f
beyond your expectations—and will help facilitate your transformation from a business
professional into a true business leader with the unmatched Notre Dame a}umhl network L
supporting you. . W _ﬂ_li i

Academic excellence. Management expertise. Dedication to ethics. Experienced and world- .

renowned faculty members. A part-time format for your full-time schedule. We've cdrnblnecf EE
all of these factors to form a powerful formula for success. _
MBA for ROl Among | Undergraduate American
Top 30 Schools i Business School i Executive MBA
Bloomberg : Bloomberg : Program
Businessweek !  Businessweek Poets & Quants
2014 i 2016 i 2016 -
— s



MSBA.ND.EDU

mendoza.nd.edu/
msba/video

ATTEND AN
INFORMATION
SESSION

HEAR ALUMNI
TALK ABOUT
THEIR
EXPERIENCE

SCHEDULE A
CLASS VISIT

LEARN ABOUT
TUITION,
FINANCIAL
AID AND
FELLOWSHIPS
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574-631-1593

SPEAKWITH AN
ADMISSIONS
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msba.business@
nd.edu
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Ca . UNIVERSITY OF

NOTRE DAME
Mendoza College of Business

Master of Science in Business Analytics
Stayer Center for Executive Education
300 Stayer Center

Notre Dame, IN 46556

Telephone: 574-631-5285 11
Email: msba.business@nd.edu ’%3
Website: msba.nd.edu
Twitter: @NDExecEd

Apply today.

International

msba.nd.edu i

Don't wait to apply, classes begin in January.




