
Undergraduate Studies

MARKETING MAJOR

The marketing major offers four specialized tracks:
•  Marketing Decision Analytics focuses on marketing 
models and data analytics.
•  Brandscaping involves marketing communications, 
creativity and brand strategy.
•  Consulting and Market Development includes 
consulting, sales and sales management.
•  Digital Marketing focuses on digital and social media 
marketing and mobile engagement.

Crosstrack Electives such as Exploring the Frontiers of  
Marketing Thought and Sports Marketing allow students 
to gain more in-depth knowledge.

MARKETING MINOR

The 15-credit-hour Digital Marketing Minor for non-business 
students is designed to complement a student’s major, 
presenting fundamental marketing concepts as well as 
courses specific to digital marketing.

MARKETING
M E N D O Z A  C O L L E G E  of B U S I N E S S

Marketing majors learn how to combine 
creativity and analytical skills into innovative 
solutions that power a company’s marketing 
strategy. Your courses provide the knowledge 
and skills to understand consumer needs 
and product markets, communicate ideas 
effectively, examine the impact of new 
technologies on the customer decision journey 
and build meaningful customer relationships 
using behavioral and analytical insights.

With a strong emphasis on experiential 
learning, analytics and cutting-edge digital 
strategy, the marketing major prepares you 
for a challenging career in leading industries 
through an approach that values ethics and 
making a difference in society. 



FIND OUT MORE: 
mendoza.nd.edu/marketing
markdept@nd.edu
574-631-6419

Undergraduate
Marketing
Enrollment 
(Spring 2020) 

115
MARKETING MAJORS 
(JUNIORS & SENIORS)

118
MARKETING MINORS

Undergraduate  
Career 
Outcomes

96%
PLACEMENT RATE

$40,000-
$87,000 
STARTING SALARY RANGE 

TOP RECRUITERS
Amazon
AT&T
Coca-Cola
Eli Lilly
Google
IBM
Nielsen
Microsoft
Procter & Gamble

APPLIED LEARNING
Experiential learning opportunities are available 
in most of your senior-level coursework, 
ranging from designing products and 
services to conceptualizing and creating new 
advertising campaigns for clients. The Applied 
Digital Marketing course gives students the 
opportunity to design, optimize and deploy live 
digital and social media campaigns.

MARKETING CAREERS
Marketing careers vary as widely as your 
interests — across industries and positions, 
ranging from advertising and product 
branding to public relations, digital and social 
media marketing, retailing, media planning 
and much more. Job titles include:
Brand Consultant
Customer Insight Manager
Digital Marketing Manager
Global Sales Recruiter
Media Planner
Merchandise Analyst
Public Relations Director
Social Media Marketing Manager

Student Organizations
Notre Dame Marketing Club  
is a student-centered organization focused 
on building professional skills and marketing 
knowledge.

American Advertising Federation 
Chapter promotes a better understanding of 
the functions of advertising and the careers 
available.

“My 
experience 
in marketing 
gave me 
the tools to 
approach 
problems 
not just 
analytically 
or creatively, 
but with a 
valuable 
combination 
of the two.”
Katie Eilert (MARK ’18) 

#12  
Best Undergraduate Business 
Marketing Programs  
U.S. News & World Report 
(2019)


