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Constellation Brands
 Starting in 1935, Robert Sands founded Car-Cal Winery. 

 Constantly doing M&A to grow their portfolio and outreach to consumers

 Currently, Constellation Brands leading international product & marketer of 
beer, wine, & spirts 

 Operating in US, Mexico, New Zealand & Italy

 Based out of Rochester, NY

 Goal: Deploy consumer-led innovations aligned with disciplined and 
balanced priorities



Portfolio of Products



Growth Outlook

• US Beverage Alcohol CAGR 3% 
from 2010 – 2020.  

• Consumer led premiumization 
trend is driving higher end 
growth. 

• 88% of dollars sales in the United 
States come from consumer who 
drink across multiple categories.



Investment Thesis
1. Positive outlook for Company’s beer 

segment. 
2. Brand premiumization creates margin 

expansion
3. Product innovation driven by aggressive 

M&A strategy



Beer
• Constellation Brands acquired these 3 brands from 

Anheuser Busch for $4.75B in 2013.

• Can only sell these products in North America. 

• #1 supplier in the high-end of the US beer market

• Targeting medium organic growth 7%-9%

• 5-7% Depletion growth + 1%-2% Price Increase

• 39%-40% Operating Income Margin in this Segment

• 55% of volumes occur in H1



Premiumization
• “Premium beer volume as a CAGR of 7% in 

comparison to non-premium beer volume of -
4% CAGR over the last 10 years.”

• Modelo Especial - #1 Beer in the High-End    
Market. #2 Beer in the US Beer Market. 19% 
CAGR (Dollar Sales) From FY 2019

• Corona Extra - 8% CAGR, #3 beer in the high-
end market, #$ Beer in the US market

• Major Wine & Spirits – Kim Crawford, 
Meiomi, The Prisoner Wine, High West. All 
leading players in their specific market



M&A Strategy
Over the past 3 years, Constellation has 
utilized 5% of their operating cash flow for 
acquisition of products that strengths their 
portfolio. 
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Competitors



Canopy Growth Corporation
 Canopy Growth Corporation is a Canadian based cannabis company.
 Brands (In US): Martha Steward CBS, BioSteel, Quatreau, Spretrum Therapeitics

 In 2017, Constellation Brands invested $4 Billion into the company, realizing the massive total 
addressable market within this sector.  

 Nominated their former CFO to become CEO of Canopy Growth Corporation

 Through use of warrants & convertible note, Constellation has increased their stake to over 
35.7%  

 Overall: this investment has been a major burden on Constellation Brands after taking a $1.1B 
write-down on the investment. Lottery ticket type of feeling. 



Valuation

Model DCF Weight Comps Weight Price Target

Bull 335.73 33% 272.27 67% 293.21

Base 282.12 33% 272.27 67% 275.52

Bear 224.90 33% 272.27 67% 256.64

Price Target: 275.52



Recent News
• Announced a deal with Coca-Cola to create a ready to make cocktail line. 

• Trying to compete with Boston Beer has a partnership with Pepsi.

• Formed a multi-year, multi-million-dollar partnership with Taste made to create first of its kind 
studio content. 
• First show, “Street Somm: explore food, and find unexpected wine pairing around the corner.  Goal: 

Streamers, Tastemade streaming channel, increase wine sales.

• Eliminated dual class structure as the Sands family owned approximately 60% of voting shares 
before their agreement. 

(2/14/2022)



Any Questions? 
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